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Pinterest	is	the	only	digital	platform	that	is	focused	
on	driving	content	and	product	discovery	
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• In	the	1980’s,	the	method	of	consumer	purchasing	changed	with	the	
introduction	of	revolving	credit	cards,	e-commerce	internet	and	toll-free	
phone	numbers.	Traditional	retailers	who	relied	on	walk-in	neighborhood	
traffic	were	significantly	affected	by	purchasing	methods	that	no	longer	
required	consumers	to	walk	into	a	physical	store.		

• Today,	with	the	onset	of	social	media	technology,	a	different	set	of	retail	
changes	are	taking	place	in	the	realm	of	consumer	engagement	and	how	
the	consumer	ultimately	purchases.	As	social	media	has	become	a	large	
influencer	in	the	selection	process	of	the	consumer,	we	are	providing	a	
study	of	the	most	recent	retail	and	buying	capabilities	on	Pinterest,	an	
outline	of	its	user	demographics	and	suggested	best	practices	for	florists	
who	wish	to	integrate	their	business	into	this	new	forum.						
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People	visit	Pinterest	every	day	looking	for	
ideas	to	discover,	save,	create	and	buy.	

Floral	businesses	need	to	take	advantage	of	
this	growing	social	media	platform	to	
expand	their	audiences	and	broaden	their	
retail	capacity.
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The	Pinner	Path:
How	Audiences	Use	Pinterest
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A	great	way	to	create	consumer	awareness	for	floral	centerpieces,	
home	parties	and	other	floral	home	décor	products!
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Pinterest	Keeps	
Growing

Integrate	your	floral	business	
products	and	expertise	with	the	
many	life	events	of	Pinterest	users
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$elling	on	Pinterest



Pinterest	Basics:	How	It	Works
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https://business.pinterest.com/en/how-pinterest-works



Pinterest	Basics:	How	It	Works
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https://business.pinterest.com/en/how-pinterest-works



11

Promoted	pins	
Just	like	regular	Pins,	only	you	pay	to	
have	them	seen	by	more	people.	They’re	
ads	that	perform	just	as	well,	if	not	
better,	than	organic	Pins,	helping	people	
discover	and	save	ideas.

Product	pins
Make	shopping	easier,	and	include	real-time	
pricing,	availability	and	where	to	buy	your	
product.

Buyable	pins	
Have	a	blue	price	tag,	which	shows	that	
your	product	is	in	stock	and	available	for	
purchase.	People	can	easily	spot	these	
Pins	—in	search	results,	in	related	Pins	
and	on	your	business	profile.

Pinterest	Basics:	Key	Terminology

Rich	pins	
Provide	more	context	about	an	idea	
because	they	show	extra	information	
directly	on	a	Pin.	There	are	four	types	of	
Rich	Pins:	app,	product,	recipe	and article.

Article	pins
Help	Pinners	save	stories	that	matter	
to	them.	Each	Pin	shows	a	headline,	
author	and	story	description.	

App	pins	
Show	an	install	button	so	people	can	
download	your	app	without	leaving	
Pinterest.	For	now,	these	Pins	are	only	
compatible	with	iOS.

Save	button	
Boosts	your	brand’s	presence	on	
Pinterest.	Once	you	add	the	button	
to	your	site,	visitors	can	easily	save	
any	image	to	Pinterest.	That	means	
they’re	showing	interest	in	your	
brand—and	then	other	Pinners	can	
see	your	content,	too!



User	Demographics:
Pinterest	by	the	Numbers

Aha!logy 2016	Pinterest	Media	Consumer	Study	



User	Demographics:	Age

Aha!logy 2016	Pinterest	Media	Consumer	Study	

Reach	out	to	new	consumers!



User	Demographics:	Men
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User	Demographics:	Women
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User	Demographics:	Women
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Floral	industry	opportunities!



User	Demographics:	Hispanic

17Aha!logy 2016	Pinterest	Media	Consumer	Study	

Opportunity	for	
multicultural	marketing
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Pinner	Behaviors:	New	Way	of	Engagement

Aha!logy 2016	Pinterest	Media	Consumer	Study	



Pinner	Behaviors:	Search	Engine
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Pinner	Behaviors:	Discovery
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Aha!logy 2016	Pinterest	Media	Consumer	Study	

Floral	industry	opportunities!



Pinner	Behaviors:	Planning
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Pinner	Behaviors:
Peak	Usage
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Pinner	Behaviors:	Frequency
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Pinner	Behaviors:
Devices	Used

24Aha!logy 2016	Pinterest	Media	Consumer	Study	
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Aha!logy 2016	Pinterest	Media	Consumer	Study	

More	tools	to	attract	
easy	purchasing!



Pinner	Behavior:	Category	Ranking

Aha!logy 2016	Pinterest	Media	Consumer	Study	



Pinner	Behavior:
In-Store	Usage

Aha!logy 2016	Pinterest	Media	Consumer	Study	



Buyable	Pins



What’s	Next?
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• Get	Started	Using	the	Tools	Below!			

• Click	here for	the	latest	Pinterest	for	Business	
information.

• Get	Step-by-Step	Instructions	to	set	up	your	account
• Watch	our	Step	by	Step	Video	Tutorial
• Start	Pinning!			….	And	Selling!

https://business.pinterest.com/en/why-pinterest


AFE	Steering	Committee
Pinterest	Expert	and	Key	Data	Resource
• Chris	Lobdell;	Aha!logy
• Pinterest.com

Floriculture	Experts
• Cindy	Hanauer;	Grand	Central	Floral
• Juliana	Gutierrez;	Golden	Flowers
• Kristi	Huffman;	The	John	Henry	Company
• Lenzee Bilke;	Madeline’s	Flowers/Social	Media	Task	Force	Chairman;	AFE	Young	Professionals’	

Council

Additional	Resources
• postplanner.com/how-to-use-pinterest-for-business-beginner-guide
• ahalogy.com/blog/2016/3/15/infographic-consumer-media-habits
• ahalogy.com/blog/2016/4/12/only-pinterest-media-keeps-selling-after-the-campaign-ends
• ahalogy.com/blog/2016/5/7/new-shopping-features-to-drive-sales

Most	Recent	Data	Directly	from	Pinterest
• business.pinterest.com
• pinterest.com/pinterest

postplanner.com/how-to-use-pinterest-for-business-beginner-guide
ahalogy.com/blog/2016/3/15/infographic-consumer-media-habits
ahalogy.com/blog/2016/4/12/only-pinterest-media-keeps-selling-after-the-campaign-ends
ahalogy.com/blog/2016/5/7/new-shopping-features-to-drive-sales
business.pinterest.com
pinterest.com/pinterest



